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r High time to focus on the eyes

There are lots of new
products launching
to tackle the problem
Smith checks out
what's on the counter.
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PALMER'’S first daily
(— facial range launches
with Line Smoothing
Eye Cream, a soothing blend
of moisturising ingredients,
rich in cocoa bmu::ler, am:es
apeing retinol and peptides,
designed to target fine lines
and wrinkles around the
sensitive eye area. [t uses
a gentle and non-irritating
formula enriched with aloe
and evening primrose that
glides on easily. Use twice
daily, dabbing on gently with
fingertips. It costs a very

reasonable £6.95 for 15g at
Superdrug,
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